The Society’s annual Congress continues to grow.
If you’re not there to make an impact, your competitors will be.

Your Exhibiting Efforts Will
Contribute to Your Company’s
Bottom Line When You Target
These Prospective Customers:
» advanced practice nurses

» anesthesiologists

» critical care educators

* critical care nurses

» critical care physicians

* emergency department physicians

* family practice physicians

* ICU medical directors

* ICU nurse managers

* internists

* neurosurgeons

* pediatric critical care nurses
* pediatric critical care physicians
* pharmacists

* physician assistants

* research scientists

* respiratory care practitioners
* surgeons

* veterinarians

* and more!

In 2011, SCCM’s Congress

attendance soared,

setting record highs.

2011 CONGRESS ATTENDEES BY PROFESSION
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2011 CONGRESS ATTENDEES FROM AROUND THE WORLD
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